CS 643   E_Commerce

Instructor: Mohamed Abolgasem Arteimi

Website : www.arteimi.info
E_mail:  arteimi@yahoo.com  & Mohamed@arteimi.info
Course Description

The Course covers topics such as:

 The World Wide Web and E_Commerce, The Internet and the Access provider industry, Intranets and Extranets, Marketing and Advertising, Electronic Data interchange, Electronic Banking and Payments, Network Security, Legal aspects of E_Commerce, Taxation of E_Commerce, Assurance Services, Establishing a presence on the Web, Web page design using  HTML and XML, WEB Servers, Website hosting services. 

Reading Material:

1. Jae K. Shim, “The International Handbook of Electronic Commerce” , Glenlake Pub. 2000.

2. Philip Greenspun , “  Guide to Web Publishing” ,Morgan Kauffman, 1999.
3. Carl Shapiro, Hal  Varian, “Information rules:A strategic guide to the network economy”, Harvard Business School, 1998.
4. Ravi Kalakota, Mark Robinson,” E_Business:Roadmap for success”, Addison Wesley Information Technology series, 1999.
5. John Hagel III, Marc Singer, “Net Worth:shaping markets when customers make the rules”, Harvard Business School press, 1999.

Grading Policy

· Midterm exam, 30%

·  Term Project, 30%

· Final Exam, 40%

Group Email Address

The students enrolled in the course will establish a yahoo group as an interaction point, so keep this in your mind.

